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Businesses grow with Google  / Google Ventures 

Google Ventures

To help support the next generation of European  

entrepreneurs, Google Ventures launched a new venture 

fund with initial funding of $100 million. Google Ventures’ 

goal is simple: to invest in the best ideas from the European 

entrepreneurs, and help them bring those ideas to life.

When Google Ventures launched in 2009, the team,  

led by managing partner Bill Maris, set out to create a very 

different type of venture fund. Startups need more than just 

capital to succeed; they also benefit from engineering  

support, design expertise, and guidance with recruiting, 

marketing and product management. Google Ventures  

believes Europe’s startup scene has enormous potential. 

For more information visit: gv.com





Businesses grow with Google  / Google My Business

Google My Business

One of Google’s primary goals is to give small and medium 

businesses the tools they need to succeed and help them 

shine when customers look for them on the web or,  

increasingly, on mobile. 

Google My Business connects businesses with customers  

on Search, Maps and Google+ for free. Google My Business 

lets businesses share the right information with their  

customers on Google Search, be found on Google Maps  

from any device and engage with customers by sharing  

images and posts on Google+. The dashboard also gives 

businesses user insights and data to understand  

how people find them online. 

For more information visit: google.com/mybusiness Legend motors - a small business based in France using Google My Business to find new customers.

‘Google helps people see what makes Legend Motors really unique.’

Jean-Christophe Bodolo, owner Legend Motors



































Growing culture in the digital space  / YouTube For Creators

YouTube Space London

YouTube Space London is YouTube’s first production facility 

in Europe. It is a state of the art production facility open  

to European YouTube creators to learn from industry  

experts. Creators learn everything from camera basics  

to being a business on YouTube, share best practices,  

collaborate and network with other creators and create  

the dream video through the latest technology in video  

production. Hundreds of talented creators have got  

the chance to create brilliant content and showcase  

it to the world.

For more information visit: youtube.com/yt/space/london.html





Growing culture in the digital space  / Cultural Institute

Opera Garnier Paris

The Google Cultural Institute has partnered with the Palais 

Garnier in Paris, the famous opera house,  which inspired  

the novel, The Phantom of the Opera. Our Indoor Street  

View provides images of its ornate interior, allowing  

visitors to virtually explore the palace from the roof  

to the underground.

The project shows rare details of the backstage area,  

the rehearsal rooms and even provides a glimpse  

of the legendary lake under the building. The online  

exhibition also includes one of the most spectacular  

high-resolution images the world has ever seen  

- the ceiling painted by Marc Chagall.

For more information visit: google.com/culturalinstitute



Growing culture in the digital space  / Cultural Institute

Europeana

Google partnered with Europeana, an organisation launched  

in 2009 that brings together more than 2,000 museums, 

archives and other institutions and their rich collections  

of millions of books, paintings, films and other objects.

We launched Europeana’s first exhibit on the Cultural  

Institute website in July 2014. Curated by the Austrian  

National Library, the new virtual exhibition is part  

of Europeana’s 1914-1918 project and represents the first 

Austrian contribution to our own Cultural Institute’s First 

World War channel. The Austrian library exhibition guides 

visitors through the Austrian Emperor Franz Joseph’s  

manifestos, from announcements for mobilisation,  

to administering shortages, to dealing with prisoners  

of war and refugees. It is a tremendous undertaking to bring 

Europe’s rich cultural heritage online, one that can only  

be achieved by both private and public effort.

 

As this collaboration shows, both Europeana and Google 

share similar visions - allowing people around the world  

to explore Europe’s cultural and scientific heritage  

from prehistory to the modern day.

“To My Peoples!” by Europeana & Austrian National Library, on Google Cultural InstituteFor more information visit: google.com/culturalinstitute





Growing culture in the digital space  / Street View Special Collections

Street View Special Collections

From mountain peaks to underwater reefs, our Google 

Maps technology brings users panoramic views of hundreds  

of thousands of kilometres of roads in Europe. We also take 

our Street View technology to special interest sites to offer 

our users a chance to learn about and explore sites  

they may never have a chance to experience in person.

For example, we took the Street View Trekker on its inaugural  

European journey to Venice. Known as the City of Bridges, 

Venice has earned its fame as one of the most picturesque 

cities in the world, with its canals, fabled narrow streets  

and architecture made famous by numerous world artists. 

Our images, along with exhibitions from the Cultural  

Institute and the Venice Museum’s new partners, Museo  

del Vetro and Ca’ Pesaro - the International Gallery  

of Modern Art - allow users to experience one of the  

most unique cities in the world like never before.

For more information visit: google.com/maps/views/streetview
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